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Scope

The results presented in this document are drawn from a survey conducted jointly by the Tourism and Convention
Authority (DTC) and Monaco Statistics from January 2025 to January 2026, among visitors to the Principality of
Monaco.

Over the entire survey period, 6,878 questionnaires were collected, either administered by DTC hostesses at
Monaco’s main tourist sites or completed directly by visitors via QR codes made available to them. As each
questionnaire could represent one or several individuals, each response was duplicated in the analysis according
to the number of people it represented. Consequently, the dataset corresponds to a total of 17,473 visitors™.

Key findings

In 2025, the Principality recorded nearly 6.7 million visits, of which 7.5% were made by tourists and 92.5% by
excursionists. The average length of stay stood at 1.2 days for excursionists and 3.8 days for tourists, bringing
the total number of visitor days to almost 9.3 million over the year and the total number of overnight stays to 1.4
million. Hotels were the preferred accommodation choice for tourists, accounting for 71.1% of stays throughout
the year.

Visitor flows were largely dominated by residents of France, particularly excursionists, who accounted for almost
48% of all visits. Tourists, however, displayed a more international profile: visitors from outside the European
Union represented around 42% of overnight stays, highlighting the Principality’s appeal to long-haul clientele
staying locally.

Couples constituted the most common visitor groups, regardless of the type of stay (37.0% of all visiting groups),
followed by family visits (32.7%).

Leisure and holidays remained the main reason for visiting (94.8% of all visits), although the proportion of work-
related stays reached almost a quarter among tourists.

Private or rental motor vehicles and rail transport were the two most common means of travelling to the
Principality (42.6% and 33.3% of all visits respectively), while taxis were the predominant choice among tourists
at 34.8%.

On average, an excursionist spent €76 per day of visit, compared with €348 for a tourist. Over the full average
duration of a visit, these amounts rose to €85 and €1,670 respectively.

Visitors residing in the Near and Middle East were the highest spenders, with average expenditure exceeding
€1,000 per day and per person for those staying in Monaco.

Overall, total direct visitor expenditure is estimated at nearly €1.4 billion, representing 6.8% of the Principality’s
total revenue excluding Financial and Insurance Activities in 2025. Although tourists accounted for only 7.5% of
visits, they generated 61.4% of this financial volume.

" For further information on the administration of the survey, the questionnaire content and the weighting methodology, please refer
to the methodological appendix.

\/ Tourism in the Principality: Findings from the 2025 survey — June 2026 V%ZL
MONACO

Monaco Statistics



1. Nearly 6.7 million tourist visits in 2025

Table 1. Number of visits broken down by tourists and day-trippers according to month of arrival in 2025

Tourists  Excursionists Total
January 23 337 360
February 38 340 378
March 26 248 275
April 39 466 505
May 65 660 726
June 57 557 614
July 42 856 898
August 51 772 822
September 56 578 635
October 38 525 563
November 26 340 366
December 34 488 522
Total 2025 498 6,167 6,664

Unit: thousands of visits
Source: 2025 Tourism Expenditure Survey (Monaco Statistics - Tourism and Convention Authority)

In 2025, the Principality recorded nearly 6.7 million tourist visits, of which approximately 6.2 million were made
by excursionists and 500,000 by tourists.

Figure 1. Number of visits in 2025 by month of arrival
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Unit: thousands of visits
Source: 2025 Tourism Expenditure Survey (Monaco Statistics - Tourism and Convention Authority)

Tourist attendance shows strong seasonal variation: the months from May to September record the highest levels
of activity, with peaks in July (898 thousand visits) and August (822 thousand). May is the third most visited month
of the year (726 thousand), notably due to the Monaco Grand Prix.

By contrast, the winter months — particularly January, March, and November — show the lowest levels of
attendance, ranging between 275 thousand and 378 thousand visits per month.
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Table 2. Breakdown of visits between tourists and excursionists by month of arrival in 2025

Tourists Excursionists

January 6.5% 93.5%
February 10.0% 90.0%
March 9.6% 90.4%
April 7.8% 92.2%
May 9.0% 91.0%
June 9.3% 90.7%
July 4.7% 95.3%
August 6.2% 93.8%
September 8.9% 91.1%
October 6.7% 93.3%
November 7.2% 92.8%
December 6.5% 93.5%
Total 2025 7.5% 92.5%

Source: 2025 Tourism Expenditure Survey (Monaco Statistics - Tourism and Convention Authority)

Excursionists account for the vast majority of visits each month, with shares ranging from 90.0% (in February) to
95.3% (in July), for an annual average of 92.5%. Tourists represent an average of 7.5% of total visits over the
year.

Figure 2. Distribution of accommodation types used by tourists by quarter of arrival in 2025
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Source: 2025 Tourism Expenditure Survey (Monaco Statistics - Tourism and Convention Authority)

Among the nearly 500,000 tourist stays, hotels are the preferred accommodation type, accounting for 71.1% of
visits over the year, or 354 thousand stays. Apartment rentals account for 17.5% of tourists (almost 87 thousand),
while free accommodation with relatives or friends represents 6.9% (35 thousand stays). Stays on boats account
for 3.9% (19 thousand), and other types of accommodation for 0.5% (fewer than 3,000 stays).

Hotels, which remain by far the dominant option, are more frequently used in winter (82.1% in the fourth quarter).
By contrast, their share declines in spring (60.5% in the second quarter), particularly in favour of apartment rentals
(23.8% in the second quarter). Boat stays reach nearly 6% between April and September and remain very limited
during the other six months of the year. Finally, free accommodation with relatives or friends is more common in
spring and during the year-end holiday period, although it never exceeds 10% of stays.
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2. 9.3 million day visits and 1.4 million overnight stays recorded

Table 3. Average length of stay (in days) by visitor profile and month of arrival in 2025

Tourists  Excursionists All visitors
January 3.7 1.1 1.3
February 3.0 1.3 1.5
March 3.9 1.1 1.4
April 3.3 1.2 1.4
May 4.1 1.3 1.6
June 3.4 1.2 1.4
July 4.0 1.2 1.3
August 4.9 1.1 14
September 4.3 1.3 1.6
October 3.3 1.1 1.3
November 3.2 1.1 1.3
December 3.8 1.1 1.3
Total 2025 3.8 1.2 1.4

Source: 2025 Tourism Expenditure Survey (Monaco Statistics - Tourism and Convention Authority)

The average duration of excursionists’ visits is 1.2 days in 2025. This duration remains very stable throughout the
year, fluctuating between 1.1 and 1.3 days depending on the month.

For visitors staying overnight in Monaco, the average length of stay reaches 3.8 days over the year, with seasonal
variations. Their stays are longest in August (4.9 days) and September (4.3 days), while the winter and early spring
months record shorter durations, ranging between 3.0 and 3.7 days.

Across all visitor categories, the average length of a visit stands at 1.4 days.
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Thus, the number of tourist days recorded in the Principality reaches 9.3 million throughout 2025. The highest
volumes are observed between May and September, with a peak in July (around 1.18 million visitor days),
followed by May (1.16 million) and August (1.12 million). September also remains at a high level, with just over 1
million visitor days.

By contrast, the lowest volumes are recorded in March (384 thousand) and November (465 thousand), while
January (474 thousand) and February (566 thousand) also show more limited levels of activity.

Table 4. Average length of stay (in nights) for tourists by accommodation type and quarter of arrival in 2025

Non-hotel All types of

Hotels accomodation, accomodation

Quarter 1 2.4 2.7 2.5
Quarter 2 2.6 2.8 2.7
Quarter 3 2.9 49 3.4
Quarter 4 2.2 3.5 2.4
Total 2025 2.6 3.6 2.8

Source: 2025 Tourism Expenditure Survey (Monaco Statistics - Tourism and Convention Authority)

Whilst the average length of stay for tourists is 2.8 nights over the whole of 2025, it is shorter for those staying in
hotels (2.6 nights) than for those staying in other types of accommodation (3.6 nights).

Table 5. Number of tourists overnight stays by accommodation type and quarter of arrival in 2025

Non-hotel All types of

Hotels accomodation| accomodation

Quarter 1 157 61 217
Quarter 2 256 179 435
Quarter 3 319 194 513
Quarter 4 176 62 238
Total 2025 908 495 1,402
Share of overnight stays 64.7% 35.3% 100%

Unit: thousands of overnight stays
Source: 2025 Tourism Expenditure Survey (Monaco Statistics - Tourism and Convention Authority)

The total number of tourist overnight stays recorded in the Principality amounts to over 1.4 million in 2025. Hotels
account for the majority, with nearly 908 thousand overnight stays, representing 64.7% of the total, compared
with almost 495 thousand overnight stays in non-hotel accommodation (35.3%).

Activity is by far highest in summer, with around 513 thousand overnight stays recorded in the third quarter
(36.6% of the annual total), followed by spring (435 thousand, 31.0%).
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3. Nearly one quarter of excursionists’ visits and more than two out of five tourist
visits are made by visitors residing outside the European Union

Table 6. Distribution of visits by geographical area of permanent residence and visitor profile in 2025

Excursionists Tourists| All visitors

France 48.6% 26.4% 47,904
European Union (excl. France) 26.2% 31.2% 26.6%
Europe (excl. EU) B.5% 13.1% 8.8%
Morth America 8.1% 12.1% 6.6%0
Asia (excl. CIS'™) 4.0% 5.4% 41%
Russia and CIS'" 1.9% 3.8% 21%
Latin and Central America 1.5% 2.8%4 1.6%
Oceania 1.2% 2.0% 1.2%0
Africa 0.5% 0.7% 0.5%
Mear and Middle East 0.3% 2004 0.4%
Total 100%0 100%0 100%0

(1) Commonwealth of Independent States.
Source: 2025 Tourism Expenditure Survey (Monaco Statistics - Tourism and Convention Authority)

In 2025, visitor flows to the Principality are largely dominated by residents of France, who account for nearly 48%
of all visits. This predominance is largely driven by French excursionists (49.6% of day-trippers’ visits), reflecting
the geographical proximity between the two territories, particularly for those living in the Alpes-Maritimes.

However, the structure of attendance differs significantly depending on visitor status. More than three quarters
of excursionists reside in the European Union (75.8%). Day-trippers living outside the European Union therefore
account for around one quarter (24.2%).

Tourists, who stay at least one night in Monaco, show a much more diverse geographical origin. France remains
their leading country of residence, but with a significantly lower share (26.4%), overtaken by the rest of the
European Union (31.2%). Visitors from outside the EU account for around 41.9% of tourist visits, highlighting the
Principality’s appeal to a long-haul international clientele staying on site.
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Table 7. Distribution of visits by country of permanent residence and visitor profile in 2025

Source: 2025 Tourism Expenditure Survey (Monaco Statistics - Tourism and Convention Authority)

Excursionists

Tourists All visitors

France 49.6% 26.4% 47.9%
Italy 7.4% 14.1% 7.9%
United States 5.3% 9.9% 5.7%
United Kingdom 5.2% 8.7% 5.5%
Germany 3.9% 3.9% 3.9%
Poland 3.1% 1.5% 2.9%
Netherlands 2.7% 2.4% 2.6%
Switzerland 2.4% 3.6% 2.5%
Spain 1.8% 1.7% 1.8%
Belgium 1.2% 1.8% 1.3%
Ukraine 1.1% 1.4% 1.2%
Austria 1.2% 0.7% 1.1%
China 0.8% 0.6% 0.8%
Sweden 0.8% 0.9% 0.8%
Romania 0.7% 1.4% 0.7%
Russia 0.5% 2.2% 0.7%
Other countries 12.3% 18.9% 12.8%
Total 100% 100% 100%

In detalil, Italy stands out as the leading country of origin outside France, accounting for 7.9% of all visits and
14.1% of tourist visits, followed by the United States (5.7% and 9.9% respectively) and the United Kingdom
(5.5% and 8.7%).

Germany ranks fourth (3.9% of total visits), ahead of Poland (2.9%), the Netherlands (2.6%) and Switzerland
(2.5%). Other countries each account for less than 2% of visits, although Russia stands out with a share of
0.7%, driven mainly by tourists (2.2%).
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4. Couples are the most common visitor group

Table 8. Distribution of visitor groups by visitor profile in 2025

Excursionists Tourists All visitors
As a couple 36.8% 38.8% 37.0%
As a family 33.7% 21.7% 32.7%
Alone 14.6% 22.1% 15.2%
With friends 12.9% 7.6% 12.5%
With co-workers, clients as part of a business relationship 0.9% 9.3% 1.6%
With an organised group 1.0% 0.5% 1.0%
Total 100% 100% 100%

Source: 2025 Tourism Expenditure Survey (Monaco Statistics - Tourism and Convention Authority)

Couples are the most frequent visitor group, regardless of the type of stay: they account for 36.8% of excursionist
groups and 38.8% of tourist groups.

Family visits rank second, representing 32.7% of all groups. However, they are significantly more common among
excursionists (33.7%) than among tourists (21.7%). Similarly, visits with friends account for 12.9% of day-tripper

groups compared with only 7.6% of tourist groups.

By contrast, solo visitors, the third most frequent category with 15.2% of all groups, make up a much larger share
among tourists (22.1%) than among excursionists (14.6%).

Finally, visits made up of colleagues, clients and prospects in a business context account for 9.3% of tourist
groups compared with just 0.9% of excursionist groups.

Table 9. Average number of adults and children per visitor group in 2025

Number of Number of

adults children Total number
With an organised group 2.8 0.9 3.7
As a family 24 1.2 3.5
With friends 2.9 0.1 3.0
With co-workers, clients as part of a business relationship 2.6 0.0 2.6
As a couple 2.0 n.a. 2.0
Alone 1.0 n.a. 1.0
Total 21 0.4 25

Source: 2025 Tourism Expenditure Survey (Monaco Statistics - Tourism and Convention Authority)

The average size of visitor groups is 2.5 people, including 2.1 adults and 0.4 children. The largest groups, in
terms of total number of visitors, are organised groups (3.7 people) and families (3.5 people). Visits with friends
form groups of 3.0 people on average, while those in a professional context are smaller, at 2.6 people on average.

The presence of children is concentrated in two configurations: family visits (1.2 children on average) and
organised groups (0.9 children), with other types of visits including virtually no children.
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5. Business tourism accounts for a quarter of overnight stays

Figure 4. Distribution of trip purpose by visitor profile in 2025
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Source: 2025 Tourism Expenditure Survey (Monaco Statistics - Tourism and Convention Authority)

Leisure and holidays are by far the dominant purpose of all visits, accounting for 94.8% of the total. This share
is almost universal among excursionists (96.4% of visits), who travel almost exclusively for leisure purposes.

Tourists, however, show a more diverse profile: while leisure remains the main reason for travel (75.1%), the share
of purely business-related visits is significantly higher, reaching 20.6% compared with just 2.6% among
excursionists.

Visits combining both purposes are also more common among tourists (3.9%) than among excursionists (0.9%),
while the “other” category is broadly negligible (0.1% overall).

When combining purely business-related visits and those mixing work and leisure, the share of visits involving a
professional dimension reaches 3.5% among excursionists and 24.5% among tourists, representing 5.2% of all
visitors. Work therefore represents an important component of tourism activity, driven mainly by overnight stays.

Tourism in the Principality: Findings from the 2025 survey — June 2026 V{
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6. Access to Monaco: contrasting transport modes between tourists and
excursionists

Table 10. Distribution of visits by mode of transport used to reach the Principality and visitor profile in 2025

Excursionists Tourists All visitors
Motor vehicle 43.5% 33.4% 42.6%
Train 35.0% 15.0% 33.3%
Coach/Bus/Shuttle!” 14.9% 10.5% 14.5%
Taxi 3.5% 34.8% 6.4%
Cruise 1.9% 0.3% 1.5%
Other® 1.0% 1.2% 1.0%
Boat 0.2% 3.0% 0.4%
Helicopter 0.0% 1.8% 0.3%
Total 100% 100% 100%

(1) “Shuttles” may be chartered, particularly in the context of major business conferences; (2) “Other” may include journeys on foot

or by bicycle from communes close to Monaco.
Source: 2025 Tourism Expenditure Survey (Monaco Statistics - Tourism and Convention Authority)

For all visitors combined, the three main modes of transport used to reach the Principality are private or rental
motor vehicles (42.6%), train (33.3%), and coach/bus/shuttle (14.5%), which together account for more than 90%

of journeys.

Excursionists, whose weight strongly affects the overall figures, overwhelmingly favour these standard land
transport modes: motor vehicle (43.5%), train (35.0%), and coach/bus/shuttle (14.9%).

The profile of tourists is noticeably different. Taxis are their main mode of transport (34.8%), ahead of motor
vehicles (33.4%). Far behind come the train (15.0%) and coach/bus/shuttle (10.5%). This predominance of taxis
— compared with just 3.5% among excursionists — suggests arrivals from nearby transport hubs, particularly

Nice Airport.

Tourists also stand out through greater use of higher-end transport modes: boats (excluding cruises — 3.0%) and
helicopters (1.8%), reflecting a clientele with a distinctly different profile from excursionists.

Figure 5. Distribution of visits by use of Nice Cote d’Azur Airport and visitor profile in 2025
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No mYes

Source: 2025 Tourism Expenditure Survey (Monaco Statistics - Tourism and Convention Authority)
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Excursionists mainly access the Principality without passing through Nice Cote d’Azur Airport (63.3%), while
36.7% do transit through it. This result is largely explained by the weight of French excursionists, and more
broadly those living in neighbouring areas.

Tourists show the opposite pattern: 60.8% pass through the airport, compared with 39.2% who do not use it.
Despite this distinct profile, their relatively small share of total visitor numbers is not sufficient to significantly

influence the overall figures. Thus, overall, around 38.5% of tourist visits to the Principality involve passing
through Nice Céte d’Azur Airport, or approximately 2.6 million visits.

7. Average daily expenditure of €92 per person

Table 11. Average expenditure per person per day by visitor profile and region of permanent residence in 2025

Excursionists Tourists All visitors
Near and Middle East €121 €1,017 €445
North America €99 €479 €144
Oceania €112 €361 €142
Russia and CIS™ €89 €524 €117
Latin and Central America €74 €442 €103
Europe (excl. EU) €70 €387 €99
Asia (excl. CIS™) €81 €295 €95
France €83 €324 €91
Africa €74 €187 €89
European Union (excl. France) €55 €237 €69
Total €76 €348 €92

(1) Commonwealth of Independent States.
Source: 2025 Tourism Expenditure Survey (Monaco Statistics - Tourism and Convention Authority)

The gap in expenditure between tourists and excursionists is significant and consistent across all geographical
origins. On average, a tourist spends €348 per person per day, compared with €76 for an excursionist, a ratio of
nearly 1 to 5. This difference is partly explained by accommodation costs, which are borne exclusively by tourists.

The Near and Middle East stands out as the highest-spending market, with an average daily expenditure of
€1,017 for tourists (the only group exceeding €1,000) and €121 for excursionists, the highest levels in both
categories. At the opposite end of the scale, visitors from the European Union (excluding France) record the
lowest spending levels, averaging €55 for excursionists and €237 for tourists.

Visitors from France, who represent the majority of total attendance, are close to the overall average (€91 per
person per day compared with a mean of €92) and sit in the lower range for tourists (€324 per day versus €348
on average), behind notably Russia and Commonwealth of Independent States countries (€524) and North
America (€479).

The overall average daily expenditure (€92) remains close to that of excursionists, confirming the structural effect
already observed: the dominant weight of excursionists in total attendance pulls the aggregate average
downward, offsetting the significantly higher spending profile of tourists.
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Table 12. Average total expenditure per stay and per person by visitor profile and quarter of arrival in 2025

Excursionists Tourists All visitors
Quarter 1 €70 €1,030 €145
Quarter 2 €137 €2,365 €293
Quarter 3 €63 €1,613 €147
Quarter 4 €66 €1,191 €118
Total 2025 €85 €1,669 €180

Source: 2025 Tourism Expenditure Survey (Monaco Statistics - Tourism and Convention Authority)

Across all stays, the average total expenditure per visit and per person stands at €180 for all visitors combined,
with a very marked gap between excursionists (around €85) and tourists (€1,669), a ratio of nearly 1 to 20. This
difference, much larger than that observed for daily spending, reflects the longer length of stay of tourists.

Seasonality is particularly pronounced among tourists. The second quarter records the highest expenditure
levels, at €2,365 per stay and per person, nearly 1.5 times the annual average for tourists (€1,669). This spring
peak corresponds to the season of major Monegasque events, notably the Monaco Grand Prix. Summer
expenditure remains high (€1,613), while the first and fourth quarters show more moderate levels, at €1,030 and
€1,191 respectively.

Among excursionists, seasonal variation is less pronounced but follows a similar pattern: spring also stands out
with €137, more than double the levels recorded in the other quarters, which range between €63 and €70.

8. Accommodation, food and shopping: the main components of visitors’
spending basket

Table 13. Distribution of the average spending basket per person for excursionists and tourists by expenditure
category in 2025

Excursionists Tourists
Per day Per stay Per day Per stay
Accomodation - - €165 €776
Food and beverages €33 €38 €81 €373
Shopping €21 €23 €64 €314
Leisure €18 €18 €25 €132
Other €1 €1 €6 €45
Transport €3 €4 €6 €29
Total €76 €85 €348 €1,669

Source: 2025 Tourism Expenditure Survey (Monaco Statistics - Tourism and Convention Authority)

Among excursionists, the daily expenditure of €76 is mainly driven by three categories: food and beverages (€33
per day on average, or around 43% of the total), shopping (€21, 28%), and leisure (€18, 23%). These three items
together account for nearly 95% of total spending, while transport (€3) and other expenses (€1) remain marginal.

Among tourists, the daily expenditure of €348 (€1,669 per stay) is dominated by accommodation, the largest
single item at €165 per day (or €330 per night), representing 47 % of the total and averaging €776 over the entire
stay?. Food and beverages form the second-largest category (€81 per day, €373 per stay), followed by shopping
(€64 per day, €314 per stay). Together, these three items account for nearly 90% of total daily expenditure.
Leisure (€25), other expenses (€6) and transport (€6) complete the spending basket in much smaller proportions.

2 It should be noted that accommodation expenditure does not relate solely to hotels, but also includes other types of
accommodation, the respective shares of which are described in Part 1 of this document.
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9. Nearly €1.4 billion

in total visitor spending,

Principality’s total revenue in 2025

15

representing 6.8% of the

Table 14. Estimated total amount of direct visitor spending by expenditure category in 2025

Amount Share
Food and beverages €422m 31.2%
Accommodation €386m 28.6%
Shopping €298m 22.0%
Leisure €180m 13.3%
Transport €36m 2.7%
Other €31m 2.3%
Total €1,353m 100%

Unit: million euros

Source: 2025 Tourism Expendliture Survey (Monaco Statistics - Tourism and Convention Authority)

Total direct visitor expenditure in the Principality is estimated at €1,353 million in 2025, representing 6.8% of total
revenue in the Principality, excluding Financial and insurance activities for that year.

Food and beverages constitute the largest spending category at €422 million (31.2%), followed by
accommodation at €386 million (28.6%). Together, direct tourism spending on accommodation and food and
beverages amounts to €809 million, or 70.9% of total turnover recorded in the corresponding main activity sector,
with the remaining share attributable to commuters and residents of the Principality.

Shopping ranks third among expenditure categories (€298 million, 22.0%). Leisure accounts for a significant
share at €180 million (13.3%), while transport (€36 million, 2.7%) and other expenses (€31 million, 2.3%) remain

marginal.

Table 15. Estimated total amount of direct spending by tourists and excursionists in 2025

Amount Share
Excursionists €523m 38.6%
Tourists €831m 61.4%
Total €1,353m 100%

Source: 2025 Tourism Expenditure Survey (Monaco Statistics - Tourism and Convention Authority)

Although they account for only 7.5% of total visits, tourists represent the majority of direct total expenditure, with
€831 million, or 61.4% of the €1,353 million estimated total. Excursionists contribute €522 million, or 38.6% of

the total.
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Methodology

1. Definitions

Visitor: A person who neither resides nor works in Monaco and spends less than 30 days per year in the territory
and more than two hours during the same day, whether for leisure or business purposes.

Tourist: A visitor who spends at least one overnight stay in the Principality. Tourists may be accommodated in
various types of establishments or lodging: hotels, apartment rentals, boats, or free accommodation with relatives
or friends.

Excursionist: A visitor who is present only for the day and stays overnight outside the territory. An excursionist
may, however, return to Monaco on several consecutive days within the same visit.

Visit: A series of consecutive days spent in Monaco by a visitor. A person travelling to Monaco several times
during the year is counted as many visits as there are separate trips.

Visitor day: Any calendar day during which a visitor is present in the Principality, whether as a same-day visit or
as part of a stay with overnight(s).

Overnight stay: A unit corresponding to one night spent by a tourist in the territory. A stay of 7 days generates
n-1overnight stays.

Direct expenditure: Spending made by visitors within the Principality during their visit, including
accommodation, food and beverages, shopping, leisure, and local transport. It excludes expenditure incurred
outside the territory.

Average daily expenditure: Ratio between the total amount of direct expenditure declared by visitors and the
number of days of their visit.

Average expenditure per stay: Total amount of direct expenditure declared by a visitor over the whole visit,
without converting it into a daily measure.

Spending basket: Breakdown of a visitor’s direct expenditure during their visit by category (accommodation,
food and beverages, shopping, leisure, transport, others), expressed in absolute values or as a share of the total.
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2. Survey administration

The results presented in this report are based on a survey conducted jointly by IMSEE and the Tourism and
Convention Authority (DTC) throughout 2025, among visitors to the Principality of Monaco. The target population
includes tourists (who spent at least one overnight stay in Monaco) and excursionists (present in the territory only
for the day).

The questionnaire, fully digital, was available in French, English and Italian, accessible via mobile phone, tablet
and computer, and completed on a strictly anonymous basis.

Two data collection methods were used in this survey. On the one hand, questionnaires were administered
directly by DTC hostesses at permanent information points, namely the Tourist Office and Monaco Monte-Carlo
Railway Station, as well as by mobile survey teams deployed two half-days per week at major tourist sites in the
Principality (Casino Square, Grimaldi Forum, Prince’s Palace, etc.). On the other hand, QR codes made available
in various high-traffic locations (hotels, shops, restaurants, bus shelters, car parks, Grimaldi Forum, etc.) allowed
visitors to complete the survey directly.

Figure 6. Distribution of survey locations for the 2025 tourist expenditure guestionnaire

Tourist Office ] 26.4%
Monaco/Monte-Carlo Railway Station 24.9%
Casino Square | 10.3%
Grimaldi Forum Monaco 6.2%
Prince’s Palace 6.2%
Oceanographic Museum 6.0%
Museum of Traditions 3.9%
La Condamine district 2.9%
Exotic Garden 2.7%
Japanese Garden 2.4%
Cruise terminal 1.3%
Monaco Cathedral 1.0%
Larvotto beaches 0.3%
Port Hercule 0.3%

Responses collected directly via QR codes _— 51%

0% 5% 10% 15% 20% 25% 30%

Source: 2025 Tourism Expenditure Survey (Monaco Statistics - Tourism and Convention Authority)

Half of the questionnaires were collected at permanent information points: the Tourist Office (26.4%) and Monaco
Monte-Carlo Railway Station (24.9%). Mobile survey locations also contributed significantly to data collection,
particularly at the Casino Square (10.3%), the Grimaldi Forum (6.2%) and the Prince’s Palace (6.0%). Responses
collected via QR codes accounted for 5.1% of all completed questionnaires.

Over the entire survey period, a total of 6,878 questionnaires were collected. When a questionnaire referred to
several individuals, it was duplicated as many times as there were persons represented to enable analysis. As a
result, the dataset corresponds to a total of 17,473 visitors.
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3. Survey content

About your trip

In what country is your permanent residence? (breakdown of countries)
What is (are) your nationality(ies)? (breakdown of nationalities, up to three possible responses)
When did you arrive in Monaco? /dd/mm/yyyy/
When will you be leaving Monaco, /dd/mm/yyyy/
1.4.  Who are you travelling with?
Alone
As a couple
As a family
With friends
With co-workers, clients, or potential clients, as part of a business relationship
With an organised group
1.5. What is the purpose of your visit?

Leisure / Holiday

Business / Work

Both

Something else (please specify):
Are you visiting for a particular event? Yes/No

If so, which event?

Have you stayed at least one night in the Principality? Yes/No

If so, where did you spend the majority of your stay?

Hotel

Boat

Rented apartment

Free accommodation: with parents or friends

Somewhere else (please specify):
1.10. Did you pass through Nice Cote d'Azur Airport? Yes/No
1.11. How did you travel to Monaco?

“Example: If you took a taxi from Nice airport, please enter “Taxi” as the mode of transport used.

Helicopter
Train
Coach

Bus

Motor vehicle
Taxi
Cruise ship

Boat
Something else (please specify):

[ N . WY
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2. Your travel spending

We would like you to estimate how much money you spent or are planning to spend in the Principality of
Monaco.
2.1.  In which currency would you like to give your answers? (EUR - Euro; USD - US Dollar;
GBP - Pound Sterling)
2.2. How many people are included in your total spending budget in the Principality of Monaco?
Number of adults (including yourself):
Number of children (under 18s):
e Total number
2.3. Altogether, how much did you spend or are you planning to spend in each of the following categories
during your stay in the Principality of Monaco (all persons in your group included)?

e Accommodation in Monaco: ___ (currency)
e Food and drink: ___ (currency)
e Travel in Monaco (bus, car rental, taxi, etc.): ___ (currency)
e Leisure activities (including tourist excursions, visits to places of interest, casinos, etc.): ___ (currency)
e Shopping (purchases and souvenirs): ___ (currency)
e Somewhere else: ___ (currency)
Tourism in the Principality: Findings from the 2025 survey — June 2026 ol
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3.2.
3.3.

3.4.
3.5.

3.6.

\'/

Other questions and comments

What age range are you in:

18-29
30-39
40-49
50-59
60-69
70 and over

What is your gender? Male/Female/Other
What is your professional situation?

Student
Employee

Executive / Tradesperson / Self-employed

Retired
Unemployed

Something else (please specify):
Is this your first visit to the Principality of Monaco? Yes/No
If not, what brought you to Monaco before?

Leisure / Holiday
Business / Work
Both

Something else (please specify):

Do you have any comments or suggestions for us? (answer in your own words)

Monaco Statistics
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4. Data weighting and estimation of visits

Data weighting

For the analysis, each questionnaire collected during the survey was duplicated according to the number of
persons it represented. A statistical weighting procedure was then applied to the raw data in order to ensure
representativeness. This procedure is based on two reference sources: hotel arrival data provided by the Tourism
and Convention Authority and hotel establishments in the Principality, as well as IMSI (“International Mobile
Subscriber Identity”) data supplied by the Interministerial Delegation for Digital Transition (DITN) and Monaco
Telecom. The latter correspond to mobile phone connections of individuals present in the territory for less than
30 days per year and more than two hours (not necessarily continuously) during the same day.

Two calibration variables were retained: the distribution of visits among the main countries of permanent
residence?, cross-tabulated with the type of tourism (hotel / non-hotel), and the distribution by month of arrival,
cross-tabulated with the same criterion. The “non-hotel” category includes visitors staying in accommodation
other than hotels, as well as same-day excursionists.

Estimation of visits

Visits are estimated on the basis of hotel arrivals and two ratios derived from the survey: the tourist-to-
excursionist ratio and the share of tourists staying in hotels.

For example, in January 2025, hotels in the Principality recorded 21,322 person arrivals. As these represented
91.1% of tourists for the month according to the survey-based ratio of tourists staying in hotels, the total number
of tourists was estimated at 23,383. Since these 23,383 tourists represented 6.5% of all visitors according to the
tourist-to-excursionist ratio derived from the survey, the total number of visits for January 2025 was therefore
estimated at 359,937. The same calculation was then repeated for each month of the year.

3 Germany, Austria, Belgium, Canada, China, Spain, the United States, France, ltaly, the Kingdom of the Netherlands, Poland,
Romania, the United Kingdom, Russia, Sweden, Switzerland, Ukraine, and an “Other countries” category.
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5. Profile of respondents
The data presented below relate solely to the respondent for each questionnaire. They have not been weighted.

Figure 7. Gender of survey respondents by tourist/excursionist status

39.7% 58.4% 41.4%

Excursionists Tourists All visitors

EWomen ®=Men
Source: 2025 Tourism Expenditure Survey (Monaco Statistics - Tourism and Convention Authority)

Among the 6,878 respondent visitors, women are in the majority (58.6%), although this pattern varies according
to the type of visit: they clearly predominate among excursionists (60.3%), whereas tourists are predominantly

male (58.4%).
Table 16. Employment status of respondents by tourist/excursionist status

Excursionists Tourists All visitors
Employee 58.2% 56.5% 58.0%
Retired 17.5% 8.1% 16.6%
Executive / Tradesperson / Self-employed 12.3% 28.4% 13.7%
Student 10.4% 4.2% 9.8%
Unemployed 1.3% 2.2% 1.4%
Other 0.4% 0.7% 0.4%
Total 100% 100% 100%

Source: 2025 Tourism Expenditure Survey (Monaco Statistics - Tourism and Convention Authority)

Employees are the main socio-professional category in both groups (58.0%). However, excursionists include a
higher proportion of retirees and students, whereas tourists are characterised by a much larger share of business
owners, traders and self-employed workers (28.4%), more than double the proportion observed among

excursionists. Unemployed respondents remain marginal.

Table 17. Age distribution of respondents by tourist/excursionist status

Excursionists Tourists All visitors
18-29 years old 20.3% 13.3% 19.6%
30-39 years old 19.7% 28.1% 20.5%
40-49 years old 22.8% 26.0% 23.1%
50-59 years old 17.6% 20.2% 17.8%
60-69 years old 14.2% 9.6% 13.8%
70 years old and over 5.4% 2.8% 5.2%
Total 100% 100% 100%

Source: 2025 Tourism Expenditure Survey (Monaco Statistics - Tourism and Convention Authority)
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Excursionists show a more diverse age profile, including a higher share of both young people and older
individuals: 20.3% of excursionists are aged 18-29, and 19.6% are over 60. Tourists are more concentrated in
the working-age groups, particularly those aged 30-49 (54.1% of tourists). Overall, the 40-49 age group is the

most represented (23.1%).

Figure 8. Share of first-time visitors among respondents by tourist/excursionist status

32.7%
69.4% 67.3%
47 1%
Excursionists Tourists All visitors

First-time visitors  ®m Repeat visitors

Source: 2025 Tourism Expenditure Survey (Monaco Statistics - Tourism and Convention Authority)

The majority of respondents are first-time visitors (67.3%), but this proportion varies significantly depending on
visitor status. Excursionists stand out with a high share of new visitors (69.4%), whereas tourists are more likely

to have already visited Monaco, with a majority of repeat visitors (52.9%)

Table 18. Correspondence between past and current trip purposes among respondents

Reasons for previous visits

Leisure/holidays  Business/work Both

Leisure/holidays 97.3% 17.6% 46.2%

Purpose of the current Business/work 1.7% 76.2% 41.4%
visit Both 0.9% 6.2% 12.4%

Total 100% 100% 100%

Source: 2025 Tourism Expenditure Survey (Monaco Statistics - Tourism and Convention Authority)

Respondents who had previously visited Monaco for leisure return almost exclusively for the same purpose
(97.3%), reflecting strong loyalty within this segment. In contrast, visitors whose previous trips were for business
show more mixed behaviour: while they mainly remain in this category (76.2%), a significant share switch to
leisure stays (17.6%). Finally, those who had previously combined both purposes display more hybrid patterns,
with a relatively balanced distribution between leisure (46.2%) and business (41.4%).
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